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Travelocity expands its digital marketing campaigns by leaps and
bounds as the team continues to innovate on Adobe Campaign

Challenges Key Results
« Use 3 solution that allows a small team to Implemented 150+ personalized customer
send highly personalized email journeys and delivers 50+ weekly campaigns,

communications at scale (billions annually) driving millions of personalized experiences

* Leverage a tool that encourages innovation
and creativity in campalgn management Team can LAUNCH new campaigns in
and data segmentation :
minutes or hours, rather than days or weeks.

» Combine with Adobe Analytics to power
web personalization, abandoned booking

emails, personalized landing page offers Q 40% HIGHER open rates with personalized
and more content; Delivering 3+ BILLION emails a year

Read the Story Watch the Video 2019 Summit Talk
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"The campaign would have taken a week
and a half with previous solutions, but
with Adobe Campaign, we were running
in hours. It was a huge success because
we got out there before anyone else."

Tony Arbelaez
Sr Director Customer Marketing, Travelocity



https://www.adobe.com/content/dam/acom/en/customer-success/pdfs/travelocity-case-study.pdf
https://www.youtube.com/watch?v=n91k3v9pVVc&list=PL24alSQT1JDnwBy4XFsd2Xl2eSkjZ0HVR&index=7
https://summit.adobe.com/na/summit-online/#26626
https://2019.summit.adobe.com/na/summit-online/#26626
https://summit.adobe.com/na/summit-online/#26626
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