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• Someone can spend an average of 6 to 9 
hours planning a travel vacation, sifting 
through hundreds, if not thousands of 
lodging, airline, and other options

• Reduce research and planning time 

• Increase personalization, make the process 
easier, and improve the vacation booking 
experience

Travelocity’s Trips For Me ™ powers personal destination 
recommendations to ease the travel planning experience

Key Results
Using Adobe Campaign and Adobe Analytics, 
Travelocity powers personal 
recommendations on the Trips For Me ™ 
webpage on the website

While staying on the same webpage, visitors 
can review personal destination 
recommendations, Top Trending Destinations 
and Top Booked Destinations, as well as the 
specific available deals/packages available

15% HIGHER engagement than a standard 
hotel deals page and significantly HIGHER 
Click-Through Rate from Trips For Me ™ 
campaign emails

This is a huge win for us, but an even 
bigger one for our customers.” 

Tony Arbelaez
Sr Director Customer Marketing, Travelocity
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Read the Story Watch the Video 2019 Summit Talk

https://www.adobe.com/content/dam/acom/en/customer-success/pdfs/travelocity-case-study.pdf
https://www.youtube.com/watch?v=n91k3v9pVVc&list=PL24alSQT1JDnwBy4XFsd2Xl2eSkjZ0HVR&index=7
https://2019.summit.adobe.com/na/summit-online/#26626
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